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Affiliates:

Affiliate marketing is about building trust.  

Regarding affiliate program on FB you are right, FB hates that, and you can also be banned.  Take care when you advertise to other products in your FB page, you can do that, but you have to send people to your own Website.  A landing page in your Website, talking about something you may offer for free, would be great.  In this process (on your Website) you can find a way to sell affiliate products.

Profile: who you are as a person on Facebook - all statuses, cover photo, profile picture, timeline, Bio, Friends, Posts, and Photos, books list, likes, 

it is the foundation of all user experience on Facebook.  People use this as the ticket in the door.

Good Facebook Profile: 1) it must be complete, 2) log on and contribute something every day or other day. 3) shares - honest and not to critical, 4) The newsfeed depends on the profile

Differences between Facebook Profile and Facebook Page:

A profile is used to post more personal stuff. You can post of course video on them, but if you are posting more business related updates, your friends might not like it so much, unless you have targeted them in the niche you want to promote. You are limited with 5,000 friends on a profile.

With a page, you can post all your business updates and the number of fans you can get is unlimited. You can run Facebook ads only on a page so you can get more Likes and more engagements on your posts. You can use a page for social proof in your business.

How to make your Profile
Newsfeed: click home button, or f logo at the top will jump to the newsfeed.  most of the stories in your newsfeed are contributed:  Whoever posted it will appear in the upper left of the newsfeed and clicking on it will link to that persons profile.  Also in the upper left is the shared with button - which is determined by the poster.  Videos will normally start automatically, and on the bottom, prior to the comments, you can see the social proof engagement metrics - Views, likes shazres and #comments.  Also the like, comment or share links for this newsfeed can be found here.

Below the social metrics you will find the comment stream for that newsfeed.  Usually truncated.

the newsfeed content is based on your personal profile activity.

Adds - in the newsfeed stream you will find sponsored, suggested post newsfeed items that are adds - paid for adds to put into your newsfeed stream. Note all adds are shared to the public (i.e. no friends, groups etc. restrictions.) 

MOST EYEBALLS ARE SPENT LOOKING AT THE NEWSFEED

====================================================

Facebook Page:

You can get started adding “Likes” for your Page by uploading the appropriate email list the FBPage is designed for.:  Note, you should do this only after you have posted enough items to make the page worth reviewing by the folks in the list.

Upload Email List to FBPage to improve likes:

How do I suggest my Page to my email contacts?

You can upload your email contacts so that they'll be more likely to see a suggestion to like your Page on Facebook.

To suggest your Page to your email contacts:

1. Click [image: image1.jpg]


 on your Page's cover photo

2. Select Suggest Page
3. Upload a file or choose your email service and follow the on-screen instructions

Your Page may be suggested to your contacts who are on Facebook in places like Recommended Pages. If your email contacts aren't on Facebook, they won't see your suggestion.

Keep in mind that you can upload contacts up to 5 times for a maximum of 7,000 contacts per day per Page. You can upload a maximum of 5,000 contacts at a time

CAUTION: Facebook Pages are NOT EASY!

They are also the lowest priorities in the newsfeed.  You are not likely to get very good placement or featured as a Facebook Page.

[?? What is the best way to decouple a business profile/page from  a personal page if you currently have a person/business profile??]

Not a personal profile, anything else besides a personal profile, group is a collections of personal profiles.  My facebook page, can represent something but is not personal profile.

Requires a personal profile to set up.  A facebook page can be advertised.  A personal profile cannot be advertised.  A facebook page can have all kinds of information about you or your business. From facebook: each FB account (login) can have 1 profile and several pages:  https://www.facebook.com/help/217671661585622  [this link shows how to create a page, why to create a page, and why to convert to a page, as well as other useful info re Facebook Pages.] .  Pages can be liked – this will allow the liker to follow the pages newsfeeds.  Profiles can be followed but not liked.

This is a good alternative separate from your profile that is much more flexible, you can be much more creative.  But they can’t be used to connect to another person.  Pages are more destinations to be used by your readers.  Note, most of your followers will NOT go to the page but they will more likely interact with the posts on your facebook page that end up in their Facebook Newsfeeds.  

The Profile is You, the Facebook Pages are your ideas, businesses, group interactions, etc.

A profile is used to post more personal stuff. You can post of course video on them, but if you are posting more business related updates, your friends might not like it so much, unless you have targeted them in the niche you want to promote. You are limited with 5,000 friends on a profile.  You – the person – can have only one profile.

With a page, you can post all your business updates and the number of fans you can get is unlimited. You can run Facebook ads only on a page so you can get more Likes and more engagements on your posts. You can use a page for social proof in your business.  You – the person – can have many Pages.

When is using a Facebook Page helpful?
Branding:
If you want to brand yourself and promote all the things you do, using your name for the page is best. This way, when you progress in life you can add new things you do without having to redo another page.

If you have a company that sells something specific, it would be better to brand it with the company name.

If you are an affiliate marketer or a network marketer, it is not a good idea to brand your page with your current company because in a couple of years you may not want to promote them anymore, and your hard work on the page will be lost.

The best way to establish and extend your brand is to show stories of people using your business.  Use a Video or picture – using reviews is an alternative.  80/20 rule: 80% will not sit still for the full program but 20% will and that is very good if there is a call to action available.  Work with the people you are serving to see if they will allow you to share their story on your Facebook page.  

Another way – for local business – is an event.  Put on an event in your area of business.  If you are hiring use a post with a local business ad saying you are hiring and say a little bit about your business.

Set it up as a page post, and then use it as an ad.  You want people to share the post.

For Local Business FBPages 

Make sure directions and address/phone# are correct., About is complete, photos and banner are correct and engaging…

Likes for Local Businesses: 

Likes for the “Local Business” FBPage: For social proof, then go for global likes as noted before.  Most people will not followup on who established your likes.  

Local Likes usually cost more than a $1.00.  For a small number of very local likes then use the Story posts noted above.  Offer incentives for folks to like your page – such as a discount.  Ask in person, if they come to your store.  

Don’t do local “like” ads. As they will cost way to much and produce dismal results.

Reviews on Your local business page.

>> Google Plus/Yelp/Angies are all good review sources

Don’t worry about some negative review on your FB Page (see Previous line).  

Local Business Page Don’ts:

· Don’t promote a post that is generic and salesy – 

· will lose likes, annoy people.

· Would your friend like it if you did this?

· Posting an Offer is NOT good enough,

· Including a story or related video helps

· Don’t advertise for local likes on FBPage

· Better to ask in person when they come into your store.

· Ask for a good review as well if they are a client

· Don’t do bursts

· Set up and follow a schedule

· Continuously add stuff over the year

· A little bit every day.

· Don’t put up a page that doesn’t look good

· Fix it.

Using Affiliates:

Regarding affiliate program on FB you are right, FB hates that, and you can also be banned.

Take care when you advertise to other products in your FB page, you can do that, but you have to send people to your own Website.

A landing page in your Website, talking about something you may offer for free, would be great.

In this process (on your Website) you can find a way to sell affiliate products.

Using Ad Sets to optimize your Campaign



It is good practice to create similar Ad Sets that have something different in their targeting. The more you create, the more chances you have to find a winning ad set that will get you results at the lowest cost.

If you are duplicating exactly an ad set, they might not perform the same. If the original ad set works very well, you don't need to create a duplicate; but if it's not working so well, a duplicate may work better. Only testing can tell.

· If you work in the power editor you can optimize FB ad posts for Website Conversions

Using YouTube Videos to make Ad Posts:

You will need a YouTube account and know how to upload videos to YouTube:  

IMAGE SIZE LIMITS:

Facebook Ad Page Post Engagement Photo Size  

· News Feed image size: 1,200 x 900 pixels.

·  Right column image size: 254 x 133 pixels.

Facebook Ads for Clicks to Website: 

· Links and Website Conversions.  Image size: 1,200 x 628 pixels. 

Advertising on Facebook in 2015 for Page Likes.  

· The image size is 1,200 x 444 pixels.

Facebook App Install Ads: 

· Mobile App and App Engagement.  Image size for picture ad: 1,200 x 628 pixels.

· Image thumbnail size for video ad Thumbnail image size: 1,200 x 675 pixels (shows on your ad when video is not playing). 

Facebook Ads for Local Awareness.  

· Image size: 1,200 x 628 pixels.

Event Responses and offer claims  

· Image size: 1,200 x 444 pixels.

Ads on Facebook for Video Views.  

· Thumbnail size 1,200 x 675 pixels (shows on your ad when video is not playing)

========================================================

Facebook Groups: collections of personal profiles

Used to chat and interact with each other in a custom newsfeed.

Posts in the Group are more likely to get featured in the newsfeeds of users than Facebook Pages.  Sample Group Page: https://www.facebook.com/groups/674036232689410/

Groups are one of the most effective ways to chat about a certain subject.

If you have things you want to talk about that aren’t for your general friends etc. the group is the place to go,  like a forum.

Groups are a very powerful tool for networking, and building relationships with people I don’t know.  Group discussions are a good way to see what that focus groups interests are as well.

Groups are the most effective way to have a conversation.

You cannot use ads on a group, just posts.  Lecture 59

Marketing through groups is very effective.

Making Facebook Groups1
Pick something you are interested in.  Use groups to find people that are already interested in that as well.  Use the Group to learn.  Groups bring people together – Pages rarely bring people together.  Groups create a space to share thoughts & information that is helpful and timely, get questions answered,  etc..  you can also find people to connect with, do events with, new people will show up that you don’t know.  Sets up a team to work with.  

The best thing you can do is give value in a group – build trust.  “What can I do for other people that they would be interested in?”.  

Facebook is the newest way to do forums.  

To Create a Group: go to your Facebook newsfeed page and on the left is a list of things that are associated with your Facebook profile:  under the groups section click on Create Groups.  Give it a name (doesn’t matter yet), members: make a list of potential members you already know and send them a message about the group and that they are being added to it and to invite others once they see the first group post.  Continue fleshing out the group information: click on add group to my favorites,   click on Closed Group to make posts available only to members.

Members: add people to the group using your personal profile.  Its important to have some new people in the group to provide a feeling that this group is happening.  Then .  Then Create the group using the button at the bottom.  

Pick an Icon for the group from the icon matrix.  

The new group pops up on your screen with more information to personalize your Group appearance and send out the first post.  You will need: 

1) a Banner/header background photo, any photo is better than no photo.

2) Description box: How to join.   (check out https://jerrybanfield.com/clan/ ) Some information about the group and its purpose, what the group is about.  (ex: principles of the group, why should you join the group, why you created this group, How to get started: encourage people to introduce themselves right at the beginning (will reduce the number of lurkers).  What to do when you are accepted, 

3) Several posts – an image/video – some text announcing the group

4) Goto edit group setting: 

a. group type, 

b. Membership approval – choose members can add, approve (closed group).

c. Customize the group web and email addresses (FB assigns a number if you don’t customize these).

d. Add Tags , these are used by others to search for groups that meet their needs.  This will assist scaleability

e. Choose members and admins can post to the group – don’t require post moderation by the admin.

f. Then save.

5) To Delete a group – click Joined and if you are the last member in the group click on Leave and Delete and the group will go away.

Joining a Facebook Group to generate organic conversations.

Finding Groups that provide for niche conversations that you can add value to:

· type in group name/type in F search, then under More choose Groups

· Then from the list of groups choose one or more that are appropriate niches you can add value to.

· It may take several tries to get the right set of groups, keep trying

· Then post and work with the posts conversations

· Videos and posts from your personal profile are good engaging posts.

Events on Facebook:  facebook.com/events or the events tab on the main page left side bottom.

If you have a Location, like an interactive website or physical location where you can put on an event and the right people can get to it.  Example grand opening of a trampoline exercise location.

Something you go to or participate in, meet, party, watch something or video game – a gathering of personal profiles into a timely area – a temporary group.

You have to make a new event each time you want on event.

Then you invite people to it:  you get a notification.  As the event creator you can keep up with people that get notifications.  To prime the potential viral expansion of your event you might have to talk to the first few people, send emails or call them up and explain what you are doing with the event.

Helpful if you want to get people together for a short time and later you can turn that into a group if you want.

Biggest problem – people say they are going to participate then they don’t show up.

Facebook.com/events or look to the left of the FB page.

Profiles, Pages and Groups can make events.  

Biggest Benefits: 

1) You get access to the contact information for all the folks that sign up for the event even if they don't show up.  

2) Facebook prioritizes events higher than normal ads or newsfeed posts and will remind people of the event.

VERIFIED PAGE:
Verified pages show up higher in search lists.  Pages for local businesses and other organizations may be eligible for a gray verification badge. If your Page represents a celebrity, public figure, sports team, media or entertainment, you may be eligible for a blue verification badge. To see if your Page is eligible, please fill out this form.

If you're an admin and your Page is eligible and has a profile picture and cover photo, you'll see this option in your Page'sSettings. To verify your Page, you can use your business' publicly listed phone number or a business document (ex: phone bill).

for businesses:

To verify your Page:

1. Click Settings at the top of your Page

2. From General, click Page Verification
3. Click Verify this Page, then click Get Started
4. Enter a publicly listed phone number for your business, your country and language

5. Click Call Me Now to allow Facebook to call you with a verification code

6. Enter the 4-digit verification code and click Continue
If you prefer to verify your Page with a business document, follow the steps above and click Verify this Page with documents instead at the bottom left of the window that appears, then upload a picture of an official document showing your business' name and address

Optimising Countries for AdSense
The following countries are all English Language high wealth countries, but the cost per ad varies from most expensive at the top to least expensive at the bottom.  The top four are the most expensive whereas the rest are much lower per ad cost.  Wealth figures were calculated using Wikipedia information for the following countries.

United States

United Kingdom

Canada

Australia

Luxembourg

Singapore - ultra wealth

Norway

Switzerland

New Zeland

Hong Kong

Ireland

Sweden

Denmark

Germany

Belgium

Finland

Bahamas

Netherlands

United Arab Emirates

Targeting for Sales:

Conversion Ads - Simple Stories
Sometimes simple stories, started in the ad, can be effective conversion tools to get FB people to jump to your site (initially to finish the story) and get interested in what you have to offer based on the pull of the story.  Example Post:

NO Picture

"How do you pick your niche?  For Me [Jerry], being a teacher on UDEMY was my 18th niche I tried since starting my business online in 2011.  This niche is working as you can see at [insert landing page url, or website].  You can see the previous 17 that didn't work in the list below.

1) Trashy videos talking about how to … example video …

2)  whatever
3) the rest you can review at www.jerrybanfield.com/failedniches/index.html
This story actually is interesting (what didn't work for me, what did work), educational, easy to read and understand, free information to the reader, possibly something they can use - if they can use it then they can use the series of educational videos that Jerry has on UDEMY - which he will list/note later in the story on his website.

Apps: 
additional tools on facebook that you can interact with, use to manage your profile, edit photos, send messages, play with etc.:  games, events, photos,.  Click on “more” in the apps section to go to the apps list page.

You can edit your newsfeed settings in the newsfeed app

Games that you can play on facebook, click on Games in the apps list and top charts at the top of the games list to get a list or table of games ordered by “most popular”, or “popular among friends”, or “top grossing”, or 

Apps are generally specific to the device - 

Add Campaigns:

Introduction to Facebook Advertising Interface 2016: 

Basics:

On the Manage Ads screen click on the “Account” name dropdown and choose the account you want to look at.  This will display the ads Campaign screen.

The Manage Ads screen has the Campaigns (top level display), both active and inactive that are Displayed in this screen.  Column headers: name, status, results, reach, cost per engagement, Amount spent. And end date.  Campaigns can have multiple ad sets.  Table contents can be sorted by the header label.  So you can see the least expensive or the most expensive.

Click on any campaign and you get detailed Ad set level.  Campaigns are organized by objective and ad type, the ad sets in the campaign show up here.  All the ads in each ad set are (to be manageable) of similar objective and type.  This makes it easier to understand the campaign statistics.  The ad set level is where you want to test your hypothesis about interest targeting, budget, period, etc.  with regards to optimizing the cost benefit of your ads.  

Click on any ad set and you get a list of ads in the ad set, showing status and results.  If you want to sort by results (column header) just click on results.  There is also a relevant score column which is Facebooks evaluation of how good your ad is.  The top relevant score is 10.  The relevance score affects the cost of the ad.  

[Dictionary: Reach = number of unique people saw the ad,  Impressions = number of time ad was actually shown, Results = the actions gotten out of the ad (likes, post engagements, …)]

Relevant Scores
Page Post Engagement Ads – the best for FB Pages

Page Post Engagement:

Page Posts Engagement Objective Campaigns:   using page posts to substitute for ads

Before making an ad, it is useful to know which ad type works the best.  The most benefit/cost seems to be the page post engagement objective.  This is for the Facebook Page – go to the “write something” posting input at the top of the newsfeed for the FB page and make a post.    Could be text, or video, or image, put in a link.  Note, really simple ads seem to work great as an ad format.  Then  post it and that is a simple page post.  A video example starts with a text describing the product, then call to action with a link to the course, then upload a video – 4->44 minutes or so.  Video preview of a course for instance.  If you can get people to share the ad (that’s why you put something useful in the video) that is very beneficial.  

Video Page Post:

· the most effective advertising,  

· Types: 

1) entertaining video ads – promoting sales in high cost countries

2) Free Preview videos – actually course outtakes – promoting sales in high cost countries

3) Page Like ads – Low cost countries

4) Conversions – promoting sales in high cost countries

· Although there will be several campaigns only the ones that work the best will be kept active to pull in sales, likes and conversions.’

· Why ads don’t work: when running an ad for sales the first time people see it is when it is most effective, if they have seen it before (no new info) then you paying to show an ad to someone who has already made a decision.  SO: for entertaining/educational preview videos you want to have as many new videos as possible to keep them coming back, change their minds, etc.  Sales videos are difficult to do frequently, but Entertaining videos are easy to make since they are just snapshots of your life.  Jerry’s Xbox ad set has 30+ videos in it, his ads are Interest targeted to relevant audiences.  Jerry’s strategy is to show the ad to the most people possible to get good results.  Jerry’s costs for ads show that non-video ads cost at least 10 times what video ads cost per 1000 impressions.  And it can get much worse.

What is your purpose on advertising on Facebook?

Your purpose should be fundamentally to provide desired value to others – to do that you need to know what they want/desire.  You need to focus what you do for others not what they can do for you.  Give the people what they want.  

Wrong: To generate Leads and conversions to the Choicelend.com webpage.

Right: to provide clients with information they can use to make decisions, to entertain them in the process.  [What do they want???]  To do it in a way that the level of effort on their part matches or is eclipsed by their perceived value of the ad content.

Jerry’s Foundational purpose:  is to be useful and serve other people [give the users on Facebook what they want], It is centered around what he is giving, what he is contributing what he is doing that is useful to the user.  Purpose in ads is to assist in giving people what they want.  Because if I give them what they want, they will give me what I want.  It must be all about the user – posts are intended to help and be generally useful.  Incidentally the post will advertise a way to get to know the business better.   

==============================================================

80/20: Power Lecture: 

Get to know your target audience and what they do on Facebook:  learn what you can do as a user on Facebook: then keep that in mind as an advertiser.  Get to know your user habits.  This is a principle of effective advertising and will work even if the technology changes.  

The following is what Jerry Banfield does:

Groups are a very powerful tool for networking, and building relationships with people I don’t know.  Group Posts appear a lot in the newsfeed and give me an opportunity to Interact with people I don’t know and therefore develop new relationships.  Creating a specialized Group allows me to focus the discussion on a specific topic with people that are interested in that topic.  A good group allows you to stay focused on the topic.  It also allows you to see first hand what group members are interested in.  Groups are much more effective than using a Facebook page.

Entertaining Ads.  Ads that aren’t entertaining don’t hold my interest and I usually skip them – make sure your adds are interesting/entertaining as well as on point.  For instance make a video that is entertaining and relevant to what I’m doing (the reader is doing).

Make it personal, for posts in general and preliminary post->ads: 

I don’t watch videos on how to get your business to 6 figures or tutorials on business on Facebook, what I do watch are videos that interest me like game shorts and how to improve game play videos.  if it is from a friend and my other friends have “liked” it then it is a guaranteed watch for me.  If the video is from a stranger it will take a good hook and “social proof” to make me watch.  If you make such a post put a link to your website to promote what you are doing in there.  Because of the popularity of the post when it comes up as a sponsored post it is actually cheaper (?) than a straight out advertisement.  

Also: 

- I’m always looking for posts that invite a response on a topic I’m interested in.  

- I’m scrolling down the news feed looking for photos of people I know or places I’ve been.

80/20 Power Lecture:  

Doing your Facebook page: what would be willing to do for free to help other people.  i.e. good laugh, help people, without getting anything out of it.  This will give you clues as to what can go into a Facebook page.  The reason you need to know this is because if all you want to do is get something yourself out of it, you will get practically nothing.  It is not until your page is perceived as value added for others that it will become a conduit back to you.  You will have to take the time and make the effort to help others.  Be willing to take guidance from others about what that will be.  

You should mix up the posts with a preponderance of helping others, some advertising and some links on the helpful videos.  Set up your Facebook page so that it gives the most people what they need.  What am I doing on my Facebook page that people need me to do.?

Facebook Ad Strategies:   [=  This one lecture is worth the price of the course!!  =]

The mindset you have in going about your Facebook ads is very important.  Patience is very important.  Always work your ads in small chunks to minimize the emotional upset that will come from rejected ads, ads that don’t work well, negative responses etc.

· One way to engender patience is: 

· Pace Your Ad Submittals:

· On the Manage Ads page: Create a campaign, add an adset, then ad a few ads to the adset

· Then forget about it for at least a day.

· Then go back and review the ads as an adset in the campaign.

· Does it still make sense

· Is it the right time for this campaign/adset

· Are these the right ads for this campaign

· …  Review it with some co-workers, pitch it to them.

· This is especially important the more familiar you are with creating ads

· Then submit a few ads for approval and check the reports on previously submitted ads each day (it may take several days for the ad to be approved/rejected.)

· NOTE:  Review the ad stats after 2-3 days of running, immediate results may be misleading.  This is because Facebook ads seem to be run best if they run for a full day (they will try to maximize your ad payments) because the ad placement opportunities are optimum if given a full day to pop up.  Facebook will try to spend your full days worth of ad money, even if the ad starts more than 12 hours into the first ad day, with deoptimized results.

· Learning Experience/Opportunities: 
Learn a little bit more each day: Admit that there are many things you don’t know.

· Learn a little more about Facebook ads each day

· Terms/definitions

· What things actually are measuring

· How to use the measurements

· …

· Learn a little more about your business and you users/clients

· Delve into your Facebook page and profile to see what they are saying, thinking

· Ask questions in focus groups

· …

· Realize that you are going to make mistakes with ads

· Ads are subject to approval and may be rejected

· Assume you will have to correct your ads

· Therefore don’t do a hundred before submitting for approval.

· If rejected contact support to find out why??

· Everybody makes mistakes with their ads

· Don’t get upset – this is a learning experience/opportunity.   
========================================================

Getting Started on Facebook:

The Facebook Personal Profile is the most powerful tool for building relationships on Facebook.  Updating and sharing your own profile is important.   

The best way to expand from there is the group.  Very effective for Affiliate marketing [Affiliate marketing is a type of performance-based marketing in which a business rewards one or more affiliates for each visitor or customer brought by the affiliate's own marketing efforts.  Definition: A way for a company to sell its products by signing up individuals or companies ("affiliates") who market the company's products for a commission . There are two ways to approach affiliate marketing: You can offer an affiliate program to others or you can sign up to be another business's affiliate.], and new relationships 

Groups are useful once you’ve maxed out your personal profile in building a community.

With Groups: Build relationships, give value to the group and then I could share any affiliate links right there in the group.  Get feedback, build affiliate marketing, get help.  A group is a collection of profiles and posts.

If you want to do adds: you need a Facebook page.  Standalone, a page has it own area where you can publish videos, and get interaction.  

CAUTION:  unless posts are advertised the number of interactions will be much smaller than the audience.  As an example it may take 1000 likes to get one person to interact with a Facebook page.   That’s why the Group is so powerful – you can get that organic interaction with your posts.  It’s very difficult to have a well done page that will get.  An effective advertising campaign with Facebook pages requires Deep Relationships: folks that read, scroll, and are very interested in what is on the Facebook page over time.   Those are your goto buyers.  To find those folks use Profile and Groups then guide them to switching to your Facebook page. 

It is like your website – if it doesn’t encourage folks to get to the business portion it won’t work as and advertising mechanism.  

Strategy Hint:  to build a cadre of buyers you must first start with your Profile, and use Groups to pull in new relationships after your profile has maxed out.  The groups will allow you to expand your fan/buyer base and will make your ads more effective.  Once you have a couple hundred fans/buyers you can start effectively using Facebook Pages as an advertising mechanism to do lead generation.  

How to make your Profile:  The profile should show that you are a real person and that you are active.  It should be updated frequently with the activities that reflect your life.  Continue to add content.  One of the easiest ways to get people to interact with you is to post photos of your life on your Facebook profile.  If you want to make new connections fill out your profile.  Relationships start with interactions on Facebook, making friends on Facebook and then adding to the interactions as friends over time.  This will build your friend base.  And those friends will be people that you like to spend time with.   Ther is huge power in being a regular person and connecting with other regular people through your Facebook profile and groups.

Use Facebook search for groups that are related to something you are interested in.   You can look for groups that you can help and groups that can help you to start with, you can look for groups that are interesting but not related to your business.   i.e. 

Making Facebook Groups: 

Pick something you are interested in.  Use groups to find people that are already interested in that as well.  Use the Group to learn.  Groups bring people together – Pages rarely bring people together.  Groups create a space to share thoughts & information that is helpful and timely, get questions answered,  etc..  you can also find people to connect with, do events with, new people will show up that you don’t know.  Sets up a team to work with.  

The best thing you can do is give value in a group – build trust.  “What can I do for other people that they would be interested in?”.  

Facebook is the newest way to do forums.  

To Create a Group: go to your Facebook newsfeed page and on the left is a list of things that are associated with your Facebook profile:  under the groups section click on Create Groups.  Give it a name (doesn’t matter yet), members: make a list of potential members you already know and send them a message about the group and that they are being added to it and to invite others once they see the first group post.  Continue fleshing out the group information: click on add group to my favorites,   click on Closed Group to make posts available only to members.

Members: add people to the group using your personal profile.  Its important to have some new people in the group to provide a feeling that this group is happening.  Then .  Then Create the group using the button at the bottom.  

Pick an Icon for the group from the icon matrix.  

The new group pops up on your screen with more information to personalize your Group appearance and send out the first post.  You will need: 

6) a Banner/header background photo, any photo is better than no photo.

7) Description box: How to join.   (check out https://jerrybanfield.com/clan/ ) Some information about the group and its purpose, what the group is about.  (ex: principles of the group, why should you join the group, why you created this group, How to get started: encourage people to introduce themselves right at the beginning (will reduce the number of lurkers).  What to do when you are accepted, 

8) Several posts – an image/video – some text announcing the group

9) Goto edit group setting: 

a. group type, 

b. Membership approval – choose members can add, approve (closed group).

c. Customize the group web and email addresses (FB assigns a number if you don’t customize these).

d. Add Tags , these are used by others to search for groups that meet their needs.  This will assist scaleability

e. Choose members and admins can post to the group – don’t require post moderation by the admin.

f. Then save.

10) To Delete a group – click Joined and if you are the last member in the group click on Leave and Delete and the group will go away.

When is using a Facebook Page helpful?
Several Scenarios: for a large audience using Facebook ads.  Fully scaled up business system online – can take 100,000-1,000,000 of people in front of what you are doing, you can advertise and make sales, advertise videos, posts etc.  

It is not something you should be first as a way to build your business.  For instance it doesn’t provide an easy way to get feedback as you build your business, groups would work better for that.  On the other hand if you want to do that on a large scale and you can get a large number of eyeballs viewing your page then you can get feedback, but it takes effort to get the large number of views necessary to generate the feedback.  The problem is the cost/effort/time to scale up from zero.  It will require work every single day – to keep the interest and traffic going to the page.

How to Create a Facebook Page and what to name it for best results:  

- Go to Facebook.com/bookmarks/pages and click on the button: “+Create a Page”

[Home, pages, more] or Look to the left column under “Pages” and click “Create Page”.

· Choose what you want to make the page – in choicelend case: local business or company.

· Note, if the page is personally branded (your name for instance) you can do anything you want on the page, and its much easier for the long term.

· If you brand based on a product or service and you ever want to broaden your scope you will need to create another page for the new scope.  The linkages (??) to the old product page will have to be recreated on the new one – which is irrelevant if they are unrelated but if they are related and there is a cross over (trust building) then you will need to jury rig a transition for your fan base.  On the other hand: Personally branded pages allow you to incorporate several activities under the single page and the trust factor transitions organically.  Personally branded pages allow for affiliate programs, 

· Fill in the Create a Page information under the type chosen, and if you do use your name as the business name and it is already taken, try middle name, initial, nick name etc. to get a unique name for your business.   

· Setup Instructions: You get here once the Create a Page info is accepted. You might want to skip this and do it later once you know what you want the page to be about.  Or if you have everything set up:

· About 

· type in what the page is about ,  make it short and to the point, what you do/provide for other people

· your website, 

· Facebook web address [Facebook.com/businessname for instance], NOTE: once this is completed you can change it again ONLY ONCE!  If yhou aren’t sure – you can leave it blank for the time being.

· Add a profile picture

· Add to favorites

· Preferred page audience – US for instance.

· Like your own page

· Check the about section and if you want you can edit items at that time.



Working on your Facebook Page to improve it:

1) Work on your Facebook page every day or every other day – adds depth, Make a system where you can consistently work on it to get your traffic volume up.

2) Pages with social proof will draw more people who will stay and view the posts

3) Put Videos to get people to stay on your page.

a. The more time spent on a page (again videos) the more likely they are to like and share and comment on the page

b. Video quality is second to content (especially on Facebook where there is no quality control) – 

4) Use your groups to kick start you Facebook page then use smart advertising to get scale.  ??why is scale important in advertising costs, how is it important??

5) You want to have a lot of likes on your page: 

a. Minimum of 10,000 likes

b. Great pages are noticed by everyone, good pages by hardly anyone.

c. 1%  of the pages get 99% of the looks, 99% of the pages are vying for that 1% that is left over.

6) An alternative to a failed FB page is a Google + page.

7) another reason to use low cost countries is getting likes.  The big deal is to get tons of likes and then target your local audience,  I´m pretty sure that helps a lot on social proof.  

Facebook Page Insights, get to know your audience and engagement:

You will find the Insights button above the body of the FB Page near the middle after the Notifications button.  Click on it to see some statistics, including the date range, Page likes and Post Reach and Engagement.

1) Post Reach is the number of People that have seen the Post.  You post counts as reaching someone when it’s shown in News Feed.  NOTE: Post Reach is not the same as total reach because total reach includes post reach and page reach and pages can be reached through more content than posts.  Including ads

2) Engagement rate is the percentage of people who saw a post that liked, shared, clicked or commented on it.

Below the stats is more statistics with details and the Boost Post button to generate an ad  – which Jerry doesn’t use.  Use the ads manager to make ads instead.

Scroll down; see all posts seen by time of day shows when fans are online and viewing/clicking on your posts.  This can show when to post during the day to reach immediately.

Scroll down to All Posts Published:  you can see both positive and negative feedback, Organic versus paid.  To see the negative feedback use dropdown at top of chart. And use the relative negative feedback per post.  You can also see likes/comments/shares for each published post that way.

Scroll Down to see Post Reach – which shows how many people are seeing the posts, paid and organic. 

Scroll Down to see Reactions Comments and Shares.  Comments and Shares are some of the most valuable actions – can grow Facebook audience using others friends lists.

Scroll down to see Reactions details:  Likes, Love, Wow, HaHa, Yay…  etc. in testing gives many other ways to “react” to a post. 

Scroll Down to see negative reaction chart: Hides, Spam, Unlikes, Note if someone hides all your posts, because they hate your posts they won’t be advertised to and will reduce the advertising costs. 

Scroll down to see total daily reach , both paid and organic.

Scroll down to see Page Views, number of time each of the page tabs was viewed.   The amount of people that actually look at the Page vs the post.  For Jerry, it shows that hardly anyone if actually clicking through to his timeline or Facebook Page.  Most of the Page Views are sourced internally from Facebook .

Scroll down to see Page views from external sources: 

People, once on Facebook, tend to stay on Facebook and if they aren’t on Facebook they will not likely jump into your Facebook Page.  Must maximize your inside Facebook strategy.

Scroll Down to see video views – Tutorials will be found on YouTube, entertainment, advertisement and short documentary videos will be on Facebook.  Video ads are cheap everywhere in the world.  Use video ads whenever possible.  Facebook likes videos that get a high completion rate.  Jerry allows Facebook to choose which video ads to show and it shows more often the ads with higher completion rates.  To have a good page try several videos and let Facebook manage the views, the stats will show you which two or 3 top videos will get the best results.  Because those videos are popular they will bring in a lot of the other organic views.  Note, the views will die down after a while because they aren’t new.

Scroll Down to see world wide reach, likes by country, City and language, and by gender.  You don’t need people to like your page in order to reach them.  In fact you can put together a strategy to generate social proof (likes etc) that is two part, in the US and like high cost countries just use the organic reach tactic, in cheaper countries use the reach and like paid tactic – that way the social proof is cheap and the reach is great.

Scroll Down to see People Engaged, by country, city, language, gender age…

Lesson: don’t forget to build a well rounded page.

To Delete the Facebook Page:

Click on the 3 dots near the right top of the newsfeed column and go to settings, down at the bottom is the delete page – make sure you want to delete this page as you can’t get it back.

Creating a Page Post ad campaign/adset/ad:

Lecture 28: Live tutorial creating a campaign including placement on Instagram.  Review again prior to first ad creation.

After creating the post, publish it then goto the Facebook ads interface (Manage Ads – see above) and to get started you click create an ad (upper right of window) and the objective screen will pop up.  What you want to do is promote your post so click boost your post and choose the post to promote, from the FB page you used to create the recent post.  – The benefit of doing it this way is all your ads work together on the FB Page, because when you promote a page post you will be promoting your FB Page and if your page has relevant ads and other posts on it people that click through to your FB Page will also click on the other posts in the FB Page – some of which will be ads as well:  Note in the stats page for your ad campaign for a post you find not only link clicks but “other” clicks which most often are clicks to go to your FB Page.  They can then see all of your ads when they go to your page.  Since posts will be on FB for days to weeks the actual ad used to get to your FB Page may be an older ad, and when they get to your page they will also see the newer post/ad and possibly click through to your business. 

All the ads Jerry runs are Page Post Engagement ads OR Page Like Ads.

NOTE: Page Post Engagement ads actually have the post on the FB Page, and they are the only way to ensure that the ad post is on the FB Page.  If the ad concept is value added and the clicker wants to see the post on your FB Page this is the only way to make sure they get to see the ad on your FB Page.

NOTE: FB Page must be a consistent vehicle for advertising and value presentation – in other words don’t make a broad spectrum Facebook page, but also don’t make it to narrow because it will reduce the opportunity to share your business opportunities if you make it to narrow and it will make the posts irrelevant and offputting if it is to broad.

NOTE: Page Post Engagement ads done properly add value to your FB Page and continue to make it relevant as time goes on.  This FB Page becomes no only a repository of your ads but other value added posts as well and it becomes a resource that you can go back to again and again for information on what works, reuseable ads, ad style information, etc.  Done properly it also becomes a place where your clients and newbies will want to come for relevant information.

NOTE: the Narrower the Audience for your ad the more likely and sooner you will saturate your audience and have to make a new ad for the same audience.  The broader the audience the longer it can run to reach new people in the audience.  The Behaviours selection is much more expensive to use and will eat up your ad dollars faster.

NOTE: for the daily budget – for a new campaign set an amount you are willing to waste assuming that it will completely fail and not work.  As you learn from it and tweak it you will be able to set a more appropriate budget.

NOTE: the Optimization for Ad Delivery should be set for post engagement if you want people that will be interacting with the ad.  [Don’t use Impressions because that is in Facebooks best interest, and Daily Unique Reach will show the add to the same audience each day thus restricting the reach.]

NOTE: Bid Amount:  Let Facebook do an automatic bid, it will optimize the amount to make sure your ad gets placed at the minimum amount.   Manual bids run the risk of not getting placed or overbidding for a spot.

NOTE: Jerry chooses charge by impression – NOT SURE WHY???

NOTE: Ad Scheduling – use run ads all the time if you are targeting a worldwide audience.  [?? What if your audience is California only??]  See Target Scheduling
NOTE:  Delivery Type: Standard

NOTE: name the adset by target country and interest type of ad

NOTE: for page post ads always use the newsfeed column for desktop and mobile and if you want add instagram.

NOTE: Under Advanced Options:  for conversions tracking you can track from Facebook sources and outside sources such as YouTube. 

Then hit Place Order.  At this point the ad will be submitted for approval.  So wait a couple of days to see if it gets approved.  It it is already approved then you can create a similar ad with a different target etc. using the Create Another Ad dialogue.  (NOTE: don’t do this if the ad hasn’t been approved yet).  At this point you can create another campaign with the same ad but change the target audience, etc.

NOTE: ??? – How do you use Instagram in the ad campaign, what is the value compared to traditional FB ads, Will you need to have an Instagram account or is that just another ad mechanism?

NOTE: For Instagram you will need to 

NOTE: When you create the post make sure there is a valid description of the video, a call to action in the description and a link to the target webpage (conversion):

“Want good Heroes of the Storm teammates to play with?  See how to join us now on Teamspeak at the end of the video [below] or faster at https://jerrybanfield.com/team-league”  

This would need to be converted to work with the particular video we upload.

What you can do to avoid big failure on Facebook ad campaigns:  Lecture 63

Be willing to fail at the little stuff and back out of any position that is not working.  The biggest risk you face in Facebook ads is not backing out of a losing position as soon as its clear that it is losing.

Try and Test and honestly look at the results you can find out what works for you on Facebook.  You can predict what will work, just try it.

You don’t ever want to double down on something that isn’t working.  

If something is going to work, you will get signs, some success right away.

What doesn’t work is thinking that something will work and going big based on that assumption.

Most ads are not going to work.  You want to quickly see when things are not working and to back out of any position that is not working.  BACK OUT WHEN IT IS NOT WORKING.  

You may have to get help to make something that works.  

First: thinking that you know something will work is dangerous and must be given up in favor of “until it actually is working you don’t know that it will work”.

Second: If something is working – keep doing it.  DO NOT STOP DOING IT because you think you know how to do it better.

Third: Be Honest – use the results to tell you whether or not something is actually working.

Fourth: Stop doing something that isn’t working, and move on.

Hourly Breakdown on FB ads
Hey guys.

I was wondering:

FB algorithm does everything to spend your daily budget, even if you have less hours on a day;

Some hours of the day may be cheaper than others

So why couldn´t we set up our ad sets for just a period of the day?

The problem of doing that FB do not show the hourly breakdown option, so I searched and found those links thar explain how to do that.

https://developers.facebook.com/tools/explorer/

https://developers.facebook.com/docs/marketing-api/insights/v2.4

But before I really try to do it I want to know if anybody agrees that can be a good option or no.

ANSWER: 

Vlad Laichici · a day ago · 
Ed, sometimes, even if I have set a tiny daily budget of $2.00 Facebook does not spend it all.
But I haven't been running ads for the past 2 weeks, so things might have changed. They do make radical changes quickly.

Anyhow, I remember Michel raising this discussion some long time ago. And I remember him saying that if you set a budget of at least $5.00, then you are able to let your ads run just in specific hours (for example from 6.00 PM to 10.00 PM every day).

I am not sure if you actually do have to spend a certain specific amount anymore. You just have to work with lifetime budgets now.

So you select a lifetime budget of $10.00 let's say:
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And then you can easily breakdown by hour and day from Ad Scheduling.
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Michel Gerard · 11 hours ago · 
That's correct Vlad, you can set a schedule for your ads to run, but it has to be set for a lifetime budget, usually $5 per day. If you have a lifetime budget of $10, it will run 2 days.

Ed Trevisan · 3 hours ago · 
Michel and Vlad,

How about breaking down by hour using https://developers.facebook.com/tools/explorer/ ? Have you guys ever tried?

Facebook Ads Objectives
Does anyone know what really happens when you set a different objective for a campaign ?
What's the different between a post engagement campaign or a Web Site clicks campaign? What does Facebook do differently ?
Thanks,

Michel Gerard · 18 hours ago · 
Hello Jerome,

Facebook knows which people are likers, commenters, sharers and clickers. When you choose one particular campaign, they will send the people that will do what you want them to do.

For a post engagement campaign, they will send you people who likes to engage and for a website click campaign, they will send you the people who likes to click.

  

Josh Tam · 13 hours ago · 
Ya, and commenters and sharers are mostly the social-media enthusiasts who spend hours interacting on FB everyday, liking, discussing and arguing. Also sharing stuff so that they can get likes and comments from others. You know, the addicts. Clickers are mostly the people who go to FB to see if there's any good info, so they click on links and read. I myself is a clicker. I don't care about whether people want me to comment. And my wall isn't filled with status updates. But when I see interesting articles, I will click to read. And then another category is the buyer. People who actually would buy stuff!! But compared to the other 2 categories they're rare.

If your objective is to get Likes, Shares and Comments:

I do not use the right column because the Like, Comment and Share buttons do not show there. I see lots of post engagement ads for webinar in my newsfeed and I think it's the best placement.

When Starting out:

I prefer to concentrate on the page first and get social proof because if you run an ad and people click through to see your page, you'd better have posts on it and Likes.

Facebook suggests that ads not be modified, but new ads be created to address differences that you think must be included in the ad.  The sManage Ads page may become littered with old ads that don’t work.  If they are not active they can be filtered out of the stats/manage ads display using the Filters dropdown: Delivery – active.

Getting the Most Likes by Country Targetting:  Note this is for Xbox Game targeting:

When you run a campaign, you get what you optimized for. If you run an engagement campaign, you get mostly engagement and the Page Likes are bonus. If you run a video views campaign, you get video views and Page Likes are bonus. If you want page likes you have to run Page like campaigns as Vlad suggested.
Vlad Laichici · a day ago · 
Hi Jim,

Would you like to get more likes for your Facebook page?
If this is the page, just create a Promote your Page campaign and target some of the following low-cost countries:
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Create about 10 different ad sets using different interests as targeting. And try to get your cost down to $0.01 per page like per ad set. The one that have a greater cost have to be stopped. Keep just the ones with minimum cost.

If you want more likes per posts, just boost your posts in some of the countries shown above and you will get many likes usually.

Choose English speaking only as that is your target audience.

Optimize the age, interests, 

===========================================================

Costs:

Advertising:

Likes:

Impressions:

Lecture 65: Targeting Countries for AdSense, Leads, and affiliate offers.

English, wealth list:

United States

United Kingdom

Canada

Australia

Luxembourg

Singapore

Norway

Switzerland

New Zealand

Hong Kong

Ireland

Sweden

Denmark

Germany

Belgium

Finland

Bahamas

Netherlands

Principles of Success in Facebook:

1)  Do unto others as you would have them do unto you

i.e. Make ads on Facebook that you would interact with.  Do what works 
really well ON YOU.  (For Jerry, free information with no need to opt-in first)

I take screenshots of ads I like or find original for future reference.

2) Give the most value with the least barriers if you can give it out immediately 

- if you can give it for free with no barriers give that.

- Give Funny all the time if you can.

- If you can give more without the middle man give it, people appreciate not having to work to get what they want. i.e. put videos directly on FB.

- What you really want is attention:  that is the gold standard on the internet.
3) Reach the people who everyone else is not trying to reach.  

- Targets that everyone else is interested in reaching (30 years old with a lot 
of money for instance) are very expensive to reach $10/click.  

- So target those that no one else is targeting for cheap clicks.


4) Start Small 

- smaller ad campaigns, with small budgets allows you to find out what works with a minimal budget, $2-$10/day/ad at most.  

- The first few days will show which ads are meeting your objectives and which aren’t.


5) Stick with what works [Drop what doesn’t work]

- If you find a formula that works make sure to continue using it.  This will make
 it easier for folks that know you to know what you are posting.

- Be sure and define what works based on your objectives and goals.  A Post that 
generates lots of likes doesn’t meet the objective of conversions…

- People appreciate not having to work to get what they want.  Be consistent with 

what the audience has shown that works for them

· If you can shorten the number of page hops for a post do that (put video 


· Into the post, put the full text of an original article in the post)

· Giving the most value with the least barriers will work best

> Corrollary: Don’t stick with what isn’t working – after analysis of the statistics provided by FB if what you are doing isn’t working – STOP DOING THAT.

6) Attention is the most valuable commodity in the information age.

7) Be Very Careful and consistent with your internet presence.  Lecture 45

8) Share with the least resistance audience

9) If you will be doing an ad that just promotes your product lect 53: Do the following:

a. Make a video that completely explains and introduces your product

b. Have a link to the video up in the top that explains what the video is and links to a way to “buy” what the video is explaining.

c. This is much more effective that the generic click to website ad style.

d. If the video is a good explanation of a valuable product it will be shared by those who are impressed with it.

e. It must be a full introduction – a long video so there will be no outstanding questions on the viewers part.

f. If the product is digital try putting some of the product in the video, including the beginning.  Sort of like a free preview of the product.

g. You will need to experiment with which audiences and products this will work with.

COMING UP WITH CREATIVE IDEAS:

LPT: when trying to come up with something creative, don't try to be creative. Write every idea down on a piece of paper and don't stop until you've got at least 100 ideas. self.LifeProTips

submitted 10 hours ago by CarlosWeiner

Former advertising copywriter here. I've blown through reams upon reams of paper by doing this. My desk was constantly a mess.

Creativity is a physical process, not a mental one. It's also something that can be easily taught through certain exercises. While some people are naturally more creative than others, those that aren't can make up for their lack of creativity through simple processes.

This process, as described to me by the president of Ogilvy Advertising, Rory Sutherland, is called "scamping."

The trick is to think as little as possible, and work as fast as possible. You'll probably start out with some dumb ideas. That's fine. The goal is to bounce from one dumb idea, to a less dumb idea, and so on. You'll soon find nuggets within these dumb ideas, and start building upon them. Personally, I wouldn't stop until I'd gone through an entire stack, which would take about two hours.

Once you're finished, it's simply a process of elimination. Go back through all your ideas and start sorting them into two piles: good and bad. Once you've done that, take the good pile and sort them again by good and better. Keep doing this until you've narrowed it down to five ideas.

Once you have your top five, ask others to take a look at them and give you their feedback. You'll generally be biased to a few of the ideas, so running them past others will help you get a better idea on which ideas are stronger.

Finally, don't be afraid to kill your babies. I've had plenty of ideas I thought were genius that just didn't resonate with others, and you can't be afraid to get rid of them.

80/20 Principle: 

· 80% of the problems are being caused by 20% of the actions

· 80% of sellers are reaching for 20% of people

· and 20% of sellers are trying to reach 80% of the people

Contests Using Facebook



You cannot run a contest using your Facebook Profile or a Facebook Page, and you can NOT use Facebook features for the contest like “Like”, Tag, sharing etc.  

You can run a contest using a Facebook App, and you can announce a contest using a Facebook post and you can put a link in the post TO The outside webpage where the contest is being run.   Make sure that you add a disclaimer saying that this is not a Facebook initiative on the post, and Do NOT announce the winners on Facebook.  

Check under “Promotions” in Facebook Guidelines for more details.  

Organic Reach Optimization
Organic Reach is what happens when you post a page and don’t boost or use it as an ad.  Facebook actually limits the number of your friends that see this page in their newsfeed. If the number of likes for your page has exceeded 10K you will be given an option to select the audience the post is sent to using the Audience Restrictions feature.  Facebook will restrict the reach for each audience but if you can create 10 audiences that will multiply the reach 10 times.  This feature is being rolled out and my not be in your region at this time but if it is you use it thusly:

Audience Optimization Feature!
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Each time you post something, you can click on this crosshair. You will be taken to a window:
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As you can see, it's just like the targeting options that you can find in the ads, but then this is FREE!! And this only applies to your audience, The people who like your page.
So theoretically, a normal post may just get 50 reach out of 12K likes. But I will post it 10 times (same message, maybe a bit different), targeting 10 different demographics that do not overlap! So I may get 500 reach???

 Drawbacks to Audience Restriction:

· Multiple posts of the same video may result in several instances of the post in a single person’s newsfeed – so make sure the restrictions actually create different audience groups for Facebook to choose from.

Using the Ads Power Editor
To get to the Power Editor:

You must have the Post ready for your first ad.

First thing is to reset the Power Editor:

1) use the Help dropdown in the upper right to reset the power editor, 

2) then download your account – this will download all existing campaigns, ad sets and ads in your account.

Second: Create a Campaign – give it a new name to see new stats

· Buying Type: auction, let FB get you the best price per post

· Objective: Page Post Engagement increases “greatness” of the ad.  

· Don’t apply an ad set just yet,  and don’t set a campaign level spending limit (unless you want to – although at this early stage it might skew the ad stats)

Third: click on adset level and Create an AdSet

· Make sure you are in the correct Campaign, if not go up one level, choose the correct Campaign then 

· Choose An Ad Set:

· click on create adset and add name of AdSet including target & Country

· Set Budget ($20/day if you can afford the waste – i.e. if the ad doesn’t work over several days (say $100 worth).

· Set the Schedule 

· Start date time

· Let run indefinitely (to collect stats)

· Set Audience: Put In Targeting info

· Countries

· Put in interest keywords

· Choose Connections for some of the keywords

· Note the audience size in Potential Audience upper Right of this section

· Save this audience selection

· Choose Placement for this AdSet:

· Not Instagram, not right hand column

· Mobile news feed and Desktop News Feed

· Optimization and Pricing:

· Optimize for Post Engagement – people to interact with the page

· Bidding/Pricing – let Facebook auto bid

· Delivery

· Standard Delivery

· Hit the Save Ad Set button (In Creating Ad Set column) Upper left just to the left of the column box, looks like a small pencil in “/” orientation.  This creates the Ad Set



Forth: Create Ads

· Put an ad in the Ad Set

· Only One

· Create Ad  Upper Left of screen

· Copy the Post Title used in the Post into the ad name

· Hit Create

· Puts you in the Facebook Page box

· Choose an already existing FB Page that has the Posting you want to make into an Ad

· Puts you in the “Creative” section

· Choose: Use Existing Post

· Choose an already existing post – NOTE Post has already been created in the FB Page!!  Prior to publishing the ad.

· Select the Post using the Page Post Select a post drop down

· Don’t use a dark post, its much more difficult to track

· The Post Title should match the ad name put in previously

· Leave the conversion tracking pixels on

· Use existing pixels or check out how to put pixels into your program.

· Review the preview of the ad post, if it looks ok click on the Save Pencil (edit button?) upper left of Create Ad Column.

So now you have a Campaign, Ad Set and one Ad ready to run.  HIT UPLOAD CHANGES – highlighted in Green at top of window.

· You never know what is going to happen when you hit Upload Changes button

· If there are no problems you will get a dialogue with “Continue” button on bottom right.

· If there are problems – you will have to work on them and try again.

· If you get the continue button – hit continue and the new campaign, adset and ad should appear in the campaign list.

· Go check  out the new campaign using the Ad manager to see if everything is set up according to your requirements.

· Note, in the Ad Manager you new ad may be “Pending Review”  this is normal procedure and may take a day to complete.

Audience Targeting
Using Emails:
Q1: Where is the problem If i access each member page and take the email address of each member, and then create email list of all members that joined to my channel on Facebook?

A1: It is email harvesting and against Facebook ToS and also SPAM regulations.

People have to optin through a form so you get a time stamp and IP as proof people have opted-in.

The only thing you can do is message this people, or occasionally email them one by one, but make a list no.

Using Email Lists:

Creating your Custom Audience
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Upload your customer list to find those people on Facebook
Getting started is easy. Just follow these steps:

1. Create a list of either email addresses or phone numbers using your customer data

2. Save your list in CSV or TXT format

3. Go to the Audiences tab in Ads Manager

4. Click the Create Audience button, select the Custom Audience option and then choose Customer List
5. Upload the CSV or TXT file list you previously saved or easily drag and drop your file to the Custom Audience box

6. Your Custom Audience will be ready in about 30 minutes

If you're using Ads Manager

1. In Ads Manager, click Tools at the top and then select Audiences.

2. Click Create Audience > Custom Audience > Customer List.

3. Choose whether you'd like to create your Custom Audience from a customer list, web traffic data captured by a Pixel you have installed on your website, or install/usage data pulled from your app or game.

Note: If you're going to use a customer list and want to upload it as a file, it must be a .CSV Excel file with a single column of data and no heading.

4. Follow the instructions to create your Custom Audience.

If you're using ad creation

1. Go to ad creation and start making your ad.

2. Once you get to Step 2: Create Your Ad Set, under the Who do you want your ads to reach?section, click Create New Custom Audience...
3. Choose whether you'd like to create your Custom Audience from a customer list, web traffic data captured by a Pixel you have installed on your website, or install/usage data pulled from your app or game.

Note: If you're going to use a customer list and want to upload it as a file, it must be a .CSV Excel file with a single column of data and no heading.

4. Follow the instructions to create your Custom Audience.

If you're using Power Editor

1. Go to Power Editor and the click the Audiences.

2. Click Create Audience in the upper right and select Custom Audience.
3. Choose whether you'd like to create your Custom Audience from a customer list, web traffic data captured by a Pixel you have installed on your website, or install/usage data pulled from your app or game.

Note: If you're going to use a customer list and want to upload it as a file, it must be a .CSV Excel file with a single column of data and no heading.

4. Follow the instructions to create your Custom Audience.

To use Custom Audiences and/or Lookalike Audiences for targeting:

1. Create an ad
2. Under Who do you want your ads to reach?, click the text box for Custom Audiences
3. Select Include or Exclude, depending on how you'd like to target your ad
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4. Select the Custom Audiences and/or Lookalike Audiences you want to use

Note: You can combine multiple Custom Audiences and/or Lookalike Audiences to refine your targeting.

5. Finish setting up the ad and click Place Order
Conversions:
Purpose is to convert Facebook views into website looks.  The "Conversion" Objective (a Campaign level option) works the best for Facebook page ads.  This is because, when a conversion occurs Facebook takes what it knows about that person and will show the same ad to similar people.  to maximize the conversions and minimize the cost per conversion you will have to allow FB to manage the cost per click and FB will find the best audience subset for conversions and then compete for that audience.  

Conversion depth and Sales: the shallowest counter is website hits, next is a pixel on the landing page (see below).  If you are getting conversions but no sales you might want to put pixels deeper into your website so the FB can track just how deep you potential customers are getting before they bug out.

Track Conversions:  To track the conversions a Pixel must be added to the target site:  Using the Pixel allows Facebook to optimize ad placement using approximately 98% of the data it gets, whereas on 2% is accessible for targeting the audience manually. 

On the Manage Ads page, the Pixels Tool Can be found in the Tools dropdown menu.  

How to create a Conversion Tracking Pixel:

· Once on the Pixel Tool page, click on the Conversion Tracking Pixel tab near the top left.

· Click Create Pixel. 

· Dialogue opens

· Choose key page view

· Name the tracking pixel

· View Pixel Code (see below) Shows the custom Pixel Code that is to be inserted into the correct page on the website.

· After installing the Pixel Tracking code on the website and refreshing it to the internet.

· Now refresh the Manage Ads page and it should show the new tracking pixel

	Instructions
Copy the code below and paste it between the <head> and </head> in your website code. You can add standard events from the list below to track specific actions people take on your website.

To confirm installation, please use the Pixel Helper. Learn more in the Help Center. 

	Facebook Pixel Code
<!-- Facebook Pixel Code -->
<script>
!function(f,b,e,v,n,t,s){if(f.fbq)return;n=f.fbq=function(){n.callMethod?
n.callMethod.apply(n,arguments):n.queue.push(arguments)};if(!f._fbq)f._fbq=n;
n.push=n;n.loaded=!0;n.version='2.0';n.queue=[];t=b.createElement(e);t.async=!0;
t.src=v;s=b.getElementsByTagName(e)[0];s.parentNode.insertBefore(t,s)}(window,
document,'script','//connect.facebook.net/en_US/fbevents.js');

fbq('init', '929352717120493');
fbq('track', "PageView");</script>
<noscript><img height="1" width="1" style="display:none"
src="https://www.facebook.com/tr?id=929352717120493&ev=PageView&noscript=1"
/></noscript>
<!-- End Facebook Pixel Code -->

	Standard Events
Add standard events to your code to track specific types of actions on your website. Copy the code for the type of event you want to measure, and paste it below the pixel code on the relevant page within a <script> tag. Keep in mind standard event codes are case-sensitive. Learn more about conversion tracking. 


// ViewContent
// Track key page views (ex: product page, landing page or article)
fbq('track', 'ViewContent');


// Search
// Track searches on your website (ex. product searches)
fbq('track', 'Search');


// AddToCart
// Track when items are added to a shopping cart (ex. click/landing page on Add to Cart button)
fbq('track', 'AddToCart');


// AddToWishlist
// Track when items are added to a wishlist (ex. click/landing page on Add to Wishlist button)
fbq('track', 'AddToWishlist');


// InitiateCheckout
// Track when people enter the checkout flow (ex. click/landing page on checkout button)
fbq('track', 'InitiateCheckout');


// AddPaymentInfo
// Track when payment information is added in the checkout flow (ex. click/landing page on billing info)
fbq('track', 'AddPaymentInfo');


// Purchase
// Track purchases or checkout flow completions (ex. landing on "Thank You" or confirmation page)
fbq('track', 'Purchase', {value: '1.00', currency: 'USD'});


// Lead
// Track when a user expresses interest in your offering (ex. form submission, sign up for trial, landing on pricing page)
fbq('track', 'Lead');


// CompleteRegistration
// Track when a registration form is completed (ex. complete subscription, sign up for a service)
fbq('track', 'CompleteRegistration');


Conversion Ads:  lecture 59

If you want to run a straight conversion ad, get good social proof (likes, etc.) by combining a free offer with a paid offer into one conversion post.  With enough free offers this can build into giant social proof that you can then run as an ad to generate conversions: 

1) Give a ton of free conversion coupon codes to get likes/social proof.  
Note you can’t give coupons out in Facebook, so the posts will have to “link” to your landing page to get the free coupons.

2) Run free offers in countries where the ad costs are low

3) Once you have social proof (post likes for instance) change the landing page so they can pay for the course and run the ad as a paid course i.e. remove the free coupons reference.  And run it in target countries where they will have the funds to pay for the course.

4) The Post will have the following: (See lecture 59 for an example post).

1. Compelling story regarding the “free” or “paid for” service

2. Link to the landing page

3. Short explanation of why they should take advantage of this free service

4. Additional information about your services

5. An image/video with a eye-catcher title.

6. Your website URL

5) On your landing page you will have:

1. Additional compelling stories demonstrating the value of your service, 

2. The coupons for free service.

3. Links to the service and other parts of your web site

4. Links to affiliate sites (for proof etc.)

5. Pixel to track conversions

Engagement Ads Lecture 119: 

Stats  Tracking and Improving Results: Lecture 29-38
The statistics matrix can be found in the Manage Ads page.  Initially, you must focus on the specific things that are important to you and not worry about all of the other items.  For instance if your campaign is to generate Social Proof (Likes and engagements stats), then you must focus on least cost ways to generate Likes and engagements.  If you are not getting whatever is the objective of the ad then you will want to fix the ad.  Relentless work on the one thing that matters for this campaign.

Understanding how to measure FB ads to focus on the best ads and optimizing your ad dollar.  Goto the Manage Ads Page.

· NOTE:  Review the ad stats after 2-3 days of running, immediate results may be misleading.  This is because Facebook ads seem to be run best if they run for a full day (they will try to maximize your ad payments) because the ad placement opportunities are optimum if given a full day to pop up.  Facebook will try to spend your full days worth of ad money, even if the ad starts more than 12 hours into the first ad day, with deoptimized results.

Use the Filters Drop Down to pick which list of ad/ad sets/Campaigns you want to see by 

· Delivery:

· Active – which is the list of active ads

· Scheduled – There is a default period of ?30 days? With FB you want a longer aspect.

Statistics to follow:

· Post Engagements

· Page Like

· Conversions

You can use the Columns Dropdown to add/subtract additional statistics to the matrix

· Each of the Column headings has a tool tip giving an idea of what the column contents means

· The Engagement Column shows Likes, Comments, Shares

· The Video columns show video views, length of watch, etc.

· Customize Column – can be used to establish status fields of your choice in a custom display of statistics.

· Results can be sorted by Column header by clicking on the Column Header.

· Link Clicks stats show clicks to the website 

Best Start out simple as possible – i.e. the default performance tab is a good start.

Website Conversion Tracking.,  

· Might want to use a custom Column setup including:

· Ad Set Name

· Cost per Website Action (All)

· Website Actions(All)

· These Columns can be found in the Websites sections of the custom columns list.

· The (All) list will depend on the Pixels set up in the target website

· If you work in the power editor you can optimize FB ad posts for Website Conversions

Tracking Ads, Conversions
Ad tracking is done by inserting an ad pixel into the target landing page.

Review Adding Pixels.  Then review how to interpret tracking information.

To track YouTube: 

If using the new pixel vs the old pixel, it's going to behave the same except that it will be events or custom conversions that can be selected.

Facebook will track where there is a pixel from people seeing the ad. If they go to any of the pages you track in addition or instead of the link to Youtube, it will be tracked.

Facebook count one conversion for each page people go to, including the landing page and any pixel enhanced page on the same website.

It's the same for an eCommerce site, you can see people converting to a page, converting to the wish list, converting to the Add to cart and converting to the purchase page. They didn't click all these links, but arrived on the site from the ad and then navigate their way around.

I would say Stats are not always 100% accurate, but it can give you a very good idea of what's happening as a result of your ad.

Filter Usage:

There are 3 dropdown tabs on the top right of the Statistics window:

· Search -  The default for Search is Name.  

· Filters

· Lifetime

Each has a dropdown list of target.  

· The default for Search is Name.  So if the Campaign stats are shown in the stats matrix then the name of the campaign can become a filter to reduce the clutter.

· There is no default for Filters: see below for more detail/guidance

· The “Lifetime” default is the time from creation of the item till today.

Filters leave in statistics for ad sets whose characteristics match the filter choices and remove those that don’t.  This can be useful if you have several ad sets for different types of ad campaigns and want to get the stats for all the ads that match the filter (such as active website conversions).

On the Manage Ads, Account page has a Filters drop down noted before on the right hand side of the page.

Click on Filters Dropdown:

· Delivery, Objective, Buying Type, Placement, Metrics, 

· Delivery

· Active – main one used by Jerry

· Scheduled

· Pending Review

· Not Approved

· Inactive

· Not Delivering

· Completed

· Deleted

· Objective  - this is set at ad creation time and describes the objective of the Ad Set

· App Engagement

· App Installs

· Brand Awareness

· Clicks to Website

· Event Responses

· Lead Generation

· Local Awareness

· Offer Claims

· Page Likes

· Page Post Engagement

· Product Catalog Sales

· Video Views

· Website Conversions

· Placement

· Desktop News Feed

· Moble New Feed

· Desktop Right Column

· Instagram

· Audience Network

· Metrics

Search:

Another way to “Filter” is to use the search name function in the top right next to the Filter dropdown and put in the Campaigns/ad sets/ads  name search info (such as Xbox), depending on what is being displayed in the stats area.

Lifetime: Longer terms can show graphic details that don’t show up in the last month.

Analysing Ad Sets:

Trying to Determine: 

6) Audience Interest, 

7) Placement of ad (News Feed, Mobile…), and 

8) Location of ads (USA, Low cost Countries, etc.)

To get Lowest Cost per ….. (objective)

Start by setting up ad Sets with the same objective but with different audience targets using the same set of ads (if appropriate) in different ad sets..  Then over time:

Minimizing Cost per Engagement stats is a good measure of the efficiency of the ad/ad set.  The actual CPE will vary depending on the audience interest and location, there are low cost countries and low cost ads, and popular ads etc.  

Note targeting can overlap, for instance “Game Console” overlaps “Xbox One”, “Xbox”, “Playstation”, “Playstation 4”, etc.  and the target audience may overlap and get multiple ad hits over time.  Make notes on which types of audience restrictions generate the minimum cost per – objective.  Then make a new set of ad Sets with only those sets of Audiences.

Custom Facebook Ad Reports:

· Page Post Engagement Stat Analysis.

· Ad Set Level

· Hit Customize Columns in the Columns drop down at the top right of the matrix

· Cost per page like

· Cost per post like

· Cost per post comments

· Cost per post share – shows exceptional interest in this post

· Cost per link click – people that click on one of the links (CPC)

· And add Website stats if it adds info, these may be ad length dependent.

· You can only use the Video Viewing time stats only if all the Videos are the same length.

· This can be saved as a custom matrix and you can give it a name (Say: Post Ad Simple).

· Hit Apply and see the new matrix

For the first few stat analyses start at the campaign level and use the Breakdown dropdown (upper right of the matrix area) to focus on Location, Placement, or Interest:

For Video analysis (Page Post conversion video comparison):

· add Reach

· Amount spent

· CPC

· CPM

· Page Likes

· Website

· Post Shares

· Post Conversions

· Post Engagements

· Post Likes

· Clicks to …

· Cost…

· Ave % …

· Video Views

Lecture 35…

Initial analysis can start at the campaign level.  A “Breakdosn” dropdown will show up in the upper right hand corner of the stat Matrix area that allow the line level break down of the stats to be shown 

BY Delivery:

· None

· Age

· Gender

· Age and Gender

· Country  (what we will talk about below)

· Region

· Placement

· Placement and Device

· Product ID

OR: BY Action:

NOTE: for Jerry’s ads, he expects FB to control the age and gender automatically very well.

Campaign Level: Location Breakdown

This matrix will spread the results out by geographic location (country).

Having an open mind with location targeting is a very powerful method of finding lower cost ad solutions.  When setting up location for the first pass to determine the best countries to advertise in include pretty much all the countries you can do business in.  After you have collected enough data (?).  Be sure to look at the variety of stats noted above for a first pass, this will allow for incremental fine tuning which countries to advertise in and which countries will deliver what kind of stats for the ad.

Budget vs Stats.  Note for any one country’s budget.  The costs are not additive, they are a statistic against the budget allowed.  So if the CPS is .85 and the CPL is .09 the cost for the shares and likes is not .94 for one share and one like, its. .85 for one share and that same .85 will deliver 9+ likes.

NOTE: cost per post like is the best high volume stat to indicate effective location/interests etc to run the ads.

PLACEMENT ANALYSIS:

Campaign Level, Breakdown Placement

Performance: use Post Ad Simple to see enough detail to make a decision, if that is inconclusive then –

Performance: use Custom:  Page Post conversion video comparison to see now well the placement is actually converting ads to website visits.

To confirm website conversion results:

Performance: use stock stats-  Websites: Costs Per Action: Cost per Website Action (All)

MAKING Ad Decisions based on the Stats:

This is an iterative process that will take months to complete correctly.  At each step learn something.  Ad Sets may have 20 to 30 different ads in them.  Use Campaign level separation once you are going to apply what you learned from the last Campaign.

Variables: Ad contents, Ad Set Contents, Campaign contents

At Ad Set Level: Placement, Audience, Location.

Messaging Tab:

How do you find people to send messages to?

· Search for the right search topic

· Have skills that people need help with

· Connect with those people

· Have a complete Facebook profile

· Look for the right person to message

· You can look up pages or groups

· i.e. online video game store

· the message tab on their group or page will allow you to get to the decision maker and skip the gatekeeper.

· Message lots of pages, a little bit at a time

· The message contents must be correct

· Sometimes the person to message is in the newsfeed or the about 

· The message can be sent to a specific non-friend person for a fee (about a dollar)

· The message can be sent to the FB page for free

· This works better than cold emails

· this method can be easily used to develop relationships

· this method works the best over many other methods.

· This doesn’t scale well

· Look for those opportunities that will scale by developing a relationship with someone that will order your product for many more people or refer you to many others.

Picking Your Niche
What Works The Best on FB:

1) get lots of likes for your FB Page.

a. Use only low cost countries

b. Set to a broad interest

c. Use an eye catcher image or video

d. Facebook Posts (not ads) are one of the lowest priority newsfeed posts and by themselves will not generate a lot of traffic.  A good post though can be made into a very effective low cost ad.

e. From Michel Gerard: 

i. “Michel Gerard · 2 days ago · 

1. With 2,000 Likes on your page you will get a reach of around 60-100 per post if you have less than 8 posts a day.

2. It is better to raise the Likes to 10K Likes for social proof and then do post engagement ads. They will also increase the organic reach of your boosted posts.

2) Initially: Messaging Facebook pages – bypasses the gatekeeper

3) Today, he uses FB marketing with Groups

4) Use CoPromote with your Facebook page, https://blog.copromote.com/faq/ , they will co promote your Facebook content by sharing/tweeting with matched like minded members.  They will co promote on Twitter, You Tube. Tumblr and Vine.

5) Global ad campaigns work for getting likes and engagements, by making Post ads

END
Lecture 59 is next, Using Facebook Groups 

